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ABSTRACT

This paper aims to research the standard of health services received by the Orthopaedic
Hospital of India. The research also looked at the predictability of critical service results that affect
the efficiency of the Indian Orthopaedic Hospital. Information was obtained from various secondary
sources, such as academic databases and other published reports and studies, after a detailed review
of the relevant context-related articles and reports presented in this paper. The paper leads to the
advancement of multidimensional integrated service quality models in the healthcare sector with
particular reference to the Indian Orthopaedic Hospital.
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