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ABSTRACT

The primary goal of the study was to find out the impact of the pandemic COVID-19 on
Management education especially B-school in Pune. This research paper highlighted the issues of
unpreparedness for conducting examination as well as teaching methodology of such an uncalled
situation in the education sector first time in history. The researcher tested the hypothesis of the
relationship between online education and its impact on the competency of the students. The finding
of the study indicating the unpreparedness of the technological media of teaching as well as the dual
role of the parents in terms of coordinating and communicating institute and their child. Learning the
new technologies and etiquette associated with online learning were the challenges faced by the many
professors in B-school. It was noticed that everybody needed psychological support to overcome this
situation. All stakeholders in the education sectors must opt for a technological platform which they
have not used previously.
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